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How to Be a Successful Social Media Influencer
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Thanks for getting this guide! 

These tips have helped me to become a successful micro-influencer and partner with brands and 
companies relevant to my niche. Follow the strategies in this guide to help you to to grow your 
following, connect with your audience, let brands know you're open to collaborations and optimize 
your profiles to get the most leverage to become a successful social media influencer in your own 
right. 

This guide contains affiliate links. If you make a purchase I will receive a small commission at no 
additional cost to you and I thank you. For more information please read the disclosure

In marketing there’s always a new trendy buzz word and “social media influencer marketing” & 
“micro influencer” is a popular one right now. Popular with good reason, as if done right, 
influencer marketing can have unparalleled sales, growth and equity results for brands and 
generate unmatched ROI for marketing budgets.

So can anyone these days can be an ‘influencer or a micro influencer’? It depends on the traffic 
you have and the communities you cultivate on your social networks.

Almost every major niche and industry has some famous influencers promoting their brands from 
children to teens, oldern adults, even pets! 

Micro influencer Instagrammers with 1,000 to 10,000 followers follow suit and have become 
household names in various niches across the social landscape.

This guide focuses on Influencer Marketing what defines it, how it benefits us and the market, 
and HOW TO BECOME ONE and how it’s here to stay.

What is influencer marketing?

Everywhere you look people are online looking at their phones and interacting with different 
social platforms.

If you haven’t noticed we are surrounded by influencer marketing on all four sides.

We inhale and exhale influencer marketing constantly every day and still many of us are not fully 
aware of what it really is.
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While the world is modernizing and the people’s voice growing, we have broken through 
into a new era of digital marketing, a more natural type of marketing done through 
influencers.

Influencer content may be framed as testimonial advertising where they play the role of a 
potential buyer themselves, or they may be third parties.

It identifies the individuals that have influence over potential buyers and orients marketing 
activities around these influencers.

“Marketing with influencers is turning influencers into advocates of the firm.”

 Before we go into any details about this type of marketing, one should clearly know what 
it is.

Influencer Marketing Explained

This kind of marketing focuses on an individual, rather than large groups of consumers to 
advertising the brand’s message.

The individual here is referred as the ‘influencer’ who is hired to get out the word for your 
brand.
In this game of influencer marketing, these influencers may be the potential buyers 
themselves.
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They usually play the roles of content writers, journalists, bloggers, CEO’s, creative people, 
advertisers or advisers.

They are connected to other people around them and are looked to for advice and opinions 
and are regarded as influential.

Content marketing and social media marketing are regarded as the two major forms of 
influencer marketing.

How does influence marketing work?

Nowadays, users give more reaction to ratings on social media or opinions of a person 
rather than believing in advertisements.

This is made the basis of influencer marketing where an influencer will write about the 
products in their personal and social channels.

People tend to believe what the influencers have to say about something, over the media.

Many marketing companies in FL don’t even have influence marketing on their radar as it 
such a unique method of the product. In many cases, it’s out of their control as more of an 
individual voice takes hold rather than the standard static corporate ad.

Digital ads are not given the same interactive and emotional response by the consumer.
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The feedback and ratings on social media about a particular brand or product also adds 
greatly to the product or brand being showcased and is the new product placement 
platform.

Why is influencer marketing now bigger than digital advertising? & How did that happen?
Trust and honesty is a very important factor in marketing.

We all know which media we trust and distrust and in most cases just simply by the subject 
header.

Traditional media is scrambled with misinformation and the general consumer would rather 
interact with their products or services of interest on a social level.

Consumers do not buy goods or services unless they are completely assured that the 
product or service is perfect for their needs in every way.

It is believed that if you influence the mind, you have the world in your hands and that’s 
what influencers are doing.

Influencers have built up relations in order to gain trust to become, influencers. Much 
commitment and nurturing have gone into building those connections.

When it comes to building up relations and creating a positive message around a specific 
brand that is where influencer marketing has a higher standard compared to digital 
advertisements.

Let’s throw light upon, Influencer marketing as ‘THE NEXT BIG THING.’

As seen on: “Social Media”

As the world has shifted to social media, consumers look upon at fellow consumers to 
inform their purchasing decisions.

Instead of looking at companies, as they did in the past, they now look at each other and at 
their favorite personalities, who are consolidating massive followings on YouTube, 
Instagram, Snapchat, Pinterest, LinkedIn, Twitter, Facebook, Tik Tok, Tumblr and other 
platforms.
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The rise of the social media influencer has created a world of possibilities;

It has opened up a flood of new waterworks for brands to connect with consumers directly 
and on a larger scale through more organic natural marketing method of influence like a 
new age word of mouth.

It provides a better description with an Interactive messaging platform. With each social 
media interaction or reaction, it promotes the possibility for hundreds of more people to 
view your message through the social connections in their network.

While digital ads are solely comprised of precise information about the goods, an influencer 
approach to the market has its own ways of attracting people with all the accurate 
description and information about the products and services in a more interactive, 
consumer arena, that has an organic life to the message.

Influencers are trusted to provide the updated details of the products or services they are 
dealing with and the message can also be slowly released over many days weeks or 
months.

It is considered the job of an influencer to gather up all the points about the marketing 
campaign and forward that message to the consumers.
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To ensure this, the influencers are often paid for their job. If not paid, then they are 
provided with incentives by the company they are working for or in some cases sharing 
content with their readership for no other motive than to educate and to encourage 
interaction among the network.

Unlike digital ads most of the time influencers are “not selling anything” and are simply 
sharing information to create a more positive network of influence or to encourage 
participation and interaction on topics that can truly help.

They might choose to follow up through other methods of communication like an email 
newsletter to promote products or services an advertising services.

When comparing social marketing to digital ads, do a side by side comparison, a static digital 
ad does not truly provide depth as they consist of banners and poster type ads and do not 
have any opinion oriented objective.

That’s why videos and TikTok videos are booming in popularity now.

People are more likely to trust other people than advertisements.
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Influencer marketing has the concept of ‘word of mouth.’ This pretty much sums up how
people get to trust the influencers. Where advertisements could be nothing more than
made up stories or exaggerations in the sight of many consumers, people are likely to trust
their fellow friends and society when they tell them about a certain product.

That’s when influencers form relations in order to promote the market;

The influencer campaigns help a lot in the process The earned trust helps the market to
flourish, after all, marketing is based on gaining consumers trust so let’s have the
consumers interact with the message.

Influencer Marketing is a Much Simpler Means of Marketing

Influencer marketing is a much easier and simpler way of marketing than the digital ad 
marketing.

Not only is the way of attracting people simpler but the way of actually putting it up does 
not require many efforts other than the creative element.
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In this era where everything is made simpler by the internet, successful marketing has been
made an achievable task by the social platforms and online facilities.

You write about it and post about it online and within minutes thousands of viewers are
peeking into your blogs and journals.

The online facility helps to connect people worldwide.

The rise of influencer marketing

Influencer Marketing Helps The Market Grow Faster

Apart from being a simpler way of marketing, influencer marketing helps to boost up 
markets at a great rate.

"Everything should be made as simple as possible, but not simpler"

– Albert Einstein

The influencer way of marketing has an advantage of doing wonders online which helps to 
connect influencers with people from all over the world.
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Any queries about a product are immediately facilitated and generally much more 
appreciated than an email, support ticket response or any other type Q&A delivery.

May it be social media or content driven market, people get the answers to many of their 
questions about a product immediately in influencer marketing and much more view the 
comment responses making the viewership quite extraordinary.

In the case of social media marketing where the advertisement is placed on all the 
frequently used social sites, people get to know about other opinions about products, which 
greatly helps them sum up any purchasing decisions.

Apart from this, they are also connected to other people on the social media (which in this 
case acts like influencers) who tells them about many goods and hence solves many 
queries.

In the case of the content driven market, influencers are already there to respond to any 
queries of the consumers. This way any doubts about a product are removed.

Influencer Marketing – Is powerful. Yet simple.

Influencer markets are powerful in their own manner. The content shared by influencers is 
powerful and authentic. They have the ability to gain people’s trust and reliance, all that is 
needed.

Thoughts and opinions are shared through influencer markets and better relations are 
created even with consumers that live miles away.

“The marketing roots with any social platform are quite strong and are not easy to cut 
down.”

And needless to say good copywriting can do wonders.

All those bloggers, journalists, content writers, CEO’s out there portrays the market 
accurately through their writings which depend upon proofs, opinions, and ideas of many 
consumers.

These pieces of writings are much more convincing than the digital ads that consist of a 
couple of pictures and slogans.

The writings talk about the feedbacks and opinions of other people and influencers which is 
a quality that the digital ads market surely lags behind in.
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The advantage of Videos with Influencer Marketing

Digital ads that usually consists of banners and posters have become very less influencing
when the social media is filled with videos about the products.

Living objects are automatically more attractive than still lives.

Influencers have started making use of videos in their contents to influence the people
which is turning out to be another plus point of the influencer marketing.
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Celebrities as Influencers

Consumers are influenced greatly when their favorite celebrities post about a certain 
product.

This has become a growing area of influencer marketing that celebrities are used as 
influencers to attract people towards a specific product.

Like television commercials, where celebrities are used as influencers, they are made 
influencers on social media nowadays where they post about how they have become the 
customers to a certain product.
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This practice does not even require any convincing as many people will blindly believe in the 
quality of the thing when their favorite celebrity buys it.

No wonder, influencer marketing is taking over!

Online feedback and Micro Influencer Marketing

When influencer market is on social media the feedbacks of the consumers becomes very
important for marketing purposes. The market grows with positive feedbacks, and similarly,
it shrinks when the feedbacks are not in the favor of the goods and services.

People today believe greatly in the ratings and online opinions of the consumers.
Influencer marketing is largely driven by this concept of online ratings and participation and
thus is rapidly growing.

Micro Influencer Marketing & Honest opinions

Consumers value opinions and ideas more than advertisements.

In the world of influencer marketing, the opinions of people act as influencers on the social
sites and are just as important.

If not all then most of the feedbacks and opinions of people about a particular service or
product are honest.
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Finding honest opinions about a thing, a person, or a company is able to purchase the 
product.
In the case of digital ads marketing, there are hardly any opinions shared as the ad platform 
does not allow for such interaction.

Influencer Marketing is Time efficient

Influencer marketing is instant and is purely based on the established relationship between 
the influencer and their network.

The fact that influencer marketing is taking over digital Ads just might be happening now.

It has been estimated that in another few years influencer marketing will take over all the 
other marketing strategies and will become the biggest marketing practice by the year 
2022. 

9 Tips for Becoming a Social Media Influencer

Do you want people to come to you for social media advice?
Are you trying to become a social media influencer?
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Publishing on social media is a great way to share expert knowledge and develop your
influencer status.

In this article I’ll share nine tips that can help you become a social media micro influencer.

Discover nine tips for becoming a social media micro
influencer.

#1: Find Your Focus

To become an influencer, master a specific topic within your niche. If you cast your net too 
wide, it will be difficult to gain the level of knowledge necessary to be considered an 
expert.

For example, Sue B. Zimmerman #Instagal found success in the social media space by 
focusing on Instagram. She is now the go-to person for those looking for advice on 
Instagram for business.

Master one topic to become a true expert.

Start small and learn as much as you can about your desired niche through research and 
experimentation.

It’s so easy to be all over the place but better to focus on one subject and become a master 
of it rather than a jack or jill of all trades.

That way, you’ll be able to discover the ins and outs of your specialty and form your own 
ideas, as opposed to simply restating others’ opinions.

This is a very important step on your way to microinfluencer status.

#2: Subscribe to Platform Blogs

Social media is unique because it is in constant flux. Stay on top of the latest platform 
updates, such as algorithm changes, new analytics and added features, as they can 
drastically change a social channel and the way it’s navigated.

Whether you want to be viewed as the authority on a social channel or a broader industry, 
read platform blogs regularly: Facebook, Twitter, LinkedIn, Pinterest and Instagram. There’s 
no better way to keep tabs on any social media channel.

#3: Read Relevant Blogs Daily
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In addition to platform blogs, read other information outlets to gain valuable insights into 
your niche. Study news, expert opinions and case studies that are published or shared by 
people you trust.

Feedly makes subscribing to and reading multiple blogs easy.

By using a tool like Feedly to subscribe to a variety of relevant industry blogs, you will benefit 
from different viewpoints and helpful advice.

#4: Set Topic and Keyword Alerts

Reading press releases, news alerts and relevant posts is key to staying informed. When you
know what’s happening, you can keep your followers in the know.

Since it is impossible to keep track of all of the information from platform blogs and your
favorite outlets, invest time into creating alerts directly related to your focus.

Two free tools that make it easy to stay on top of relevant news are Google Alerts and Social
Mention.

Set up alerts to stay on top of the latest news and updates in your niche.

If you hope to be viewed as a micro influencer, you’ll need to
demonstrate that you’re always aware of the latest news.
Better yet, know what changes are coming even before they’ve
been implemented and clue your readers in.

#5: Populate Your Blog

If you haven’t already done so, create a blog on a publishing platform such as WordPress. 
Then write blog posts and publish consistently.

You should shoot to publish or repurpose content at least two to three times each week .

To stay on track, create an editorial calendar and stick to it.

In addition to your own content, partner with other influencers. Interview them, invite them 
to contribute to your blog or run a promotion together that gets shared on everyone’s sites.
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#6: Publish on LinkedIn & Microsoft Start

In addition to your own blog, create long-form posts on LinkedIn’s and Microsoft Start's 
publishing platform. Cut and paste your previously published blog posts and add a 
headline, image and keywords.

Remember, people generally assume LinkedIn & Microsoft posts are only from the most 
influential thought leaders. Now, when people in your network and beyond see your 
articles on LinkedIn & MS, it is likely they will view you as an authority too.

Share your knowledge and get noticed by publishing on LinkedIn. Through its publishing 
platform, LinkedIn & MS has created a prime opportunity for influencers to get noticed.

#7: Micro Influencers Share Valuable Content

Once you’ve determined your focus and have implemented a system for keeping on top of 
the latest news and information within your niche, start sharing high-value influencer 
content with your audience via social media.

If you’re a platform-specific influencer, use that as your primary social network. Utilize the 
others as well to get even more visibility.
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To be considered an influencer, people need to see you as a resource. Consider your
audience and share content that they’ll find useful.

Post original articles, plus posts from other trusted sources.

Keep your content organized for easy access so if someone asks a question, you can quickly
grab content that provides an answer.

#8: Contribute to Other Sites

One of the quickest ways to gain influencer status is to contribute your unique content to 
other blogs and publications. Guest posting increases your visibility, bolsters your credibility 
and increases traffic to your own blog.

Writing for influential sites raises your influencer status. Image: Placeit.

Seek out the most appropriate social media websites and blogs, research submission 
guidelines and reach out.

After your content is published, let people in your network know. Tweet a link, share it on 
Facebook, tell your other online communities and add it to your LinkedIn profile 
publications.

Also, keep an eye on your article’s comments, so you can respond to any questions or 
remarks. Regardless if they are positive or negative it’s important to respond.

#9: Micro Influencers Engage Online

To be a social media micro influencer, you need to be seen. Social media influencers 
regularly take part in relevant conversations across a variety of networks.

Also, engage regularly across platforms. Don’t just tweet, post, comment, like and share. 
Add your comments and opinions.

Sharing your knowledge is how you’ll truly stand out as a social media Micro Influencer.

Remember:

If your goal is to be an expert in the digital space and become known as an 
influencer, there are plenty of things you can do to raise your profile!

Continue reading for authentic influencer strategies. 17/18
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Cracking the Code for Authentic Influencer Marketing
Strategies

socialbuzzhive.com 2022- All rights reserved

Authentic Influencer Marketing Strategies
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Social media started life as a platform for contacting and keeping in touch with friends and 
family, but it quickly evolved into a much more versatile network. 

Today, social media apps and sites provide an incredible opportunity for businesses and 
individual influencers to build their brand, engage with customers, and drive sales.

 Almost 80% of consumers are more likely to buy from a company or venture they follow 
on social media. Just a few years ago, you had to be famous to become an influencer, but 
times have changed. 

Today, a growing number of brands work with influencers, and more and more people are 
choosing to establish a career based on their social media presence. 

Influencer marketing as touched upon is an increasingly effective ploy for businesses looking 
to use social media to interact with customers, build a following, enhance their brand 
reputation, and most importantly, increase sales.

To a degree, social media influencers have replaced celebrity endorsements in the modern 
world, and they tend to achieve results based on the fact that they’re authentic, and their 
posts are believable.

Many social media users view influencers as peers, and this helps to form relationships and 
establish a connection between brands and their target customers.

The social influencing landscape
If you looked at an account run by an influencer a few years ago, it would probably be very 
different to one that receives millions of likes today.

While original images that broke the mould made a splash in the early days of influencing, 
there has been a shift towards a more natural and genuine approach to capturing and 
sharing photographs.
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The vast majority of people now post photos
directly from their phone, rather than staging
a shoot with a tripod and a DSLR camera, and
buyers are looking for products they could
actually wear or use themselves.

Fashion is a focal point for influencers, and
more relaxed images tend to be more
popular than overly staged, professional,
catwalk-style shots.

What are the benefits of influencer marketing?

Adweek predicts that the value of social media influencing is set to increase to $10 billion by the 
year 2022.

TikTok is now the leading name in this industry, but there are several other platforms to consider 
if you are thinking about becoming an authentic social media influencer. Instagram, snapchat and 
YouTube are all popular alternatives.

Almost 90% of marketers believe that influencer marketing is as valuable as other types of 
techniques, and it achieves an 11% higher ROI than digital media.

Successful Instagram influencer marketing examples

Instagram was the leader (and perhaps it will continue) that provided a platform for the earliest 
influencers to establish a following and forge a career, and often, it’s useful to see how bloggers 
and aspiring entrepreneurs used the app  to put their name up in lights.  
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Here are some of the most successful examples of Instagram
influencers:

Candice Kumai: a well-known author, Candice Kumai increased her following by sharing
posts on a number of subjects that appealed to both her and her virtual friends.

Rather than focusing solely on the subject of her book, wellness, Kumai shared posts on
topics ranging from plant-based cooking and healthy eating to entrepreneurialism, family,
and travel.

The key message here is to be diverse and use your own stories, background, and
experiences to give your feed a unique identity.

From an entrepreneurial perspective, Kumai has succeeded due to her engagement with
fans, her promotion of other content she has created and shared on other platforms and
channels, and her professional production and presentation.

Angi Greene: Angi Greene gained popularity through her storytelling posts, which captured
her life as a mom, a daughter, and a trainer. Her photos, which are often raw, are
accompanied by tales or inspirational quotes and mantras, and she uses a mixture of text
and images to create a compelling feed.
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REI: REI is a great example of how a brand can capitalise on the impact of influencer 
marketing. REI features real-life customers, sharing versions of original user posts, and it also 
shares useful, informative, purposeful content.

This kind of feed is attractive to buyers and followers because it has value and it provides 
benefits for the reader.

How to be an authentic social media influencer

Social media influencing is like any other form of marketing in that it requires careful 
planning.

If you run a business, it’s unlikely that you’ll experience a sudden influx of orders by sending 
out a few free samples and asking friends to share posts about them on Instagram.

To make influencer marketing work for your business, you have to create a strategy, and this 
involves the following steps:
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Research your market:

Consider your target market very carefully before you decide which platform to focus on. If 
you’re just starting out, it’s best to concentrate on a single app to begin with.

Choose a platform that is most popular with your ideal customer, and think about the type 
of products you’re talking about and promoting. Instagram, for example, is a brilliant choice 
for fashion and beauty.

Research influencers, and explore your options. Are you hoping to work with celebrities 
who have millions of followers, or is a microinfluencer with around 1,000-3,000 followers 
more realistic?

Make choices based on your budget, and remember that you’ll need to factor in the 
compensation cost. Different people will charge varied rates. Gather as much information as 
you can before you make any decisions.

How to Spot Fake Instagram Followers

Establish your budget: once you’ve completed your research, and you’ve got data in front of 
you, figure out how much you want to spend on influencer marketing. This will help you 
narrow down your options.

Make your objectives clear: you should always plan a strategy based on your goals and 
targets. Every brand wants to utilise social influencer marketing to promote their business 
and increase sales, but it’s wise to break these objectives down. Maybe your initial aim is to 
expand your client base within a specific demographic or create a buzz around a new 
product, for example.

Making contact with influencers: before you agree to anything, look at the work of 
influencers on your short-list, make sure they are legitimate, and ensure they will appeal to 
your ideal buyer. When you’ve made a decision, you can contact influencers through social 

media, or via their agent if they don’t work independently.

Adapt and update your strategy: times change, and new trends emerge. This means that it’s 
crucial to monitor the success of campaigns and be prepared to modify and adjust the 
strategy to ensure it remains relevant.

Social media influencers play an increasingly visible role in promoting businesses and raising 
brand awareness. If you’re keen to tap into this growing trend, hopefully, this guide
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will get you off to a flying start.

Want to learn how to leverage the power of social media to maximize your business to the
fullest? Take my Course HERE.
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11 Ways to Use Hashtags on Instagram to Increase
Followers

socialbuzzhive.com - All rights reserved

11 Ways Hashtags Can Increase Your Followers

You’ll have seen hashtags all over in recent years. You know the kind of thing I’m talking
about, such as #tbt and #fridayfeeling. They are rife all over Twitter and Instagram and they
help users interact with one another. They aren’t just being used for fun, though. A lot of
businesses are now successfully using hashtags to increase their number of followers on
social media platforms.

Ready to start using hashtags for your small business? Here’s a simple beginners guide to
them.

Why Use Instagram Hashtags?

You might be wondering what the big deal is about them? After all, simply posting your
images to your grid and updating your stories is enough to bring new followers to your
profile, right?

Well, that might not actually be the case. Here are a few of the big reasons why small
businesses need to start adding hashtags to all of their posts.
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Hashtags Make Your Content More Visible

The biggest advantage that using hashtags will bring you is that they will make your content
a whole lot more visible. The more you start using then the more likely Instagram users will
be to stumble across all your posts.

For instance, if a user were to search for #corgipuppy, or #pugliaitaly, that you had used,
then your post would pop up in their search results.

Without using any it is very unlikely that your posts will appear in any searches.

Encourage Your Audience To Interact With You

Lots of statistics show that Instagram posts that have been hashtagged are often engaged
with a lot more than those that haven’t.

The data shows that users engage with hashtags and will likely use the same tags on their
own posts. It’s essential that you are always trying to push engagement on your images as
this will further increase their visibility.

Hashtag generator

Let You Can See The Latest Industry Trends

Of course, you shouldn’t just stick to labeling all your own photos with hashtags. You should 
also take some time to browse certain ones and the kinds of photos that are being tagged 
with them.

This should give you a great insight into the trends that users of the platform are following.

Not only that, though, but it will also give you an insight into some of the latest trends and 
developments in your industry as well.
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How To Use Instagram Hashtags

So, now you know why you need to use Instagram hashtags, but do you know the best ways
to use them? Here are some of the things that we highly recommend to businesses who are
looking to improve their use of them.

Industry Specific Hashtags

First of all, you need to find out which popular hashtags are relevant to your specific
industry. These are the hashtags that will appeal most to your current customers and
prospective clients, so using them will make your company profile more visible to them.

What’s more, though, these are hashtags that will be quite niche so not many people will be
searching for them – but the users who are looking them up will be the ones that matter.
So, be sure to use some industry specific hashtags to reach the people who matter most.

Branded Hashtags

Most industry specific hashtags will already be in use, but that doesn’t mean that you
always need to stick with them. It is also worth coming up with your own uniquely branded
ones that are specifically to advertise certain products or services.

A hashtag of your brand’s name or of your company’s logo count. If you use these, you
should find that your followers and customers start to as well, which can really help to boost
your social media marketing.

As in this example from plated.com
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Get Users To Use Your Posts

You can’t just expect Instagram users to start using your branded hashtags unless you
specifically ask them to do so. They need a prompt! If you feature your own hashtags
prominently on all of your marketing materials and posts, then users might pick up on
them.

One great way to get as many people using them as possible, though, is to run an Instagram
competition and get people to enter by posting images with your hashtags.

Consider How Many Hashtags To Use

Sometimes, it’s all about how many you use. Sticking to the same hashtag all the time won’t
be very efficient as you will be limiting your brand’s visibility to just one single tag.

It’s worth adding as many relevant hashtags as you can so that your post will be listed in the
search results for different ones.

However, you need to remember that there is a limit to 30 hashtags per post.

If you try and add any more, Instagram will simply delete them.

You will see that some people add their hashtags into their image description. Others might
add a separate comment that is full of them.
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We highly recommend this second option. That’s because you won’t then be overloading
your image descriptions.

Not only that, though, but adding that extra comment will help give the post’s engagement a
little boost, which the algorithm will notice. This should lead to it ranking the image higher
in search results.

Go With Trending Topics

It’s always a good idea to jump onto a bandwagon when it comes to any kind of marketing!

So, it’s worth taking a look at the trending topics on Instagram and seeing if you can use any 
of the related info for your next post.

This should make your next post even more visible to a lot of other people.

Not only will your number of followers rise, but you should see a spike in your sales as well!
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How to Get Hired as a Social Media Influencer 
socialbuzzhive.com All rights reserved

With 2022 now here are you ready to take your social media presence to the next level and 
get paid top dollar for it? 

If you are new to brand collaborations and sponsorships, it can feel confusing to know 
where to begin. 

However, with the steps below you can go from a hobbyist to a professional Social Media 
influencer online. Let’s take a look in more depth some takeaways strategies and how to 
get hired as a social media influencer!

You already know what it influencer marketing is and what it takes to be an influencer.

However, you may be at the stage in the game whereby social media influencing is not yet a 
full-time career and you are still trying to navigate the ways to turn it into one. 

You want to find out how to be the sort of influencer that gets hired by brands for doing 
what you are already doing.

You may have dreams of finally ending your 9-to-5 job and replacing this salary with 
generous paid endorsements instead.

First off, you need to understand what a professional influencer does.

This is someone that shapes the purchasing decisions of consumers.
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An influencer’s opinion is going to be trusted more than a brand’s commercial message.

People are more likely to purchase items based on the recommendations from people they
follow and admire.

If you have noticed that this is something your followers are already doing organically, this is
a massive indicator that now is the time for paid partnerships.

Another indicator that you are ready to go professional is if you have been active for a
considerable amount of time.

It is advisable to have at least six months of frequent social media  activity under your
belt.

Statistics matter as well.

Engagement rate and follower count, i.e. your reach, are two of the key stats that
businesses are going to search for when narrowing down the pool of influencers out there
today.

Contrary to what others may think you do not need to have tens of thousands of followers
to get started.

Once you have around 1,000 followers, you can start looking into micro-influencer and
nano-influencer campaigns. 
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Why Micro-influencers have more targeted audiences.

Micro-influencers have more targeted follower bases than influencers with follower
numbers in the hundreds of thousands and millions.

Think about it: If a clothing brand partnered with a celebrity with millions of followers on
Instagram, the celebrity could reach their huge pool, but a large portion of them might not
be interested in fashion.

Instead, if the clothing brand connected with 100 fashion bloggers with 1,000 followers
apiece, it would be able to connect to a smaller but far more targeted and engaged
audience.

Markerly CEO and co-founder Sarah Ware told Digiday that partnering with the Kardashian
and Jenner sisters to promote a weight-loss tea on Instagram led to a significant number of
conversions.

However, Ware also noted that working with 30-40 micro-influencers achieved a higher
conversion rate than when the celebrities were promoting the tea.

In fact, 82% of customers surveyed by Experticity said they would be very likely to follow a
recommendation from a micro-influencer.
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High level brands that pay larger sums of money to influencers for marketing do tend to
deem a micro-influencer someone who has between 10,000 and 50,000 followers.

Therefore, it is always a good idea to try and get as many followers as possible.

However, this is not your only priority, and you should never try to cheat the system to get
followers. 

Engagement rate is also extremely critical.

In general, you want an engagement rate that is above average.

According to Hootsuite, the average engagement rate on Instagram is 2.1 percent.

Micro-influencers will need to have an even higher percentage. 

Building and maintaining a strong brand as an influencer

Now is also an important time in terms of assessing your personal brand and ways to
distinguish yourself from other influencers.

Here are some tips:

Hone your niche and concentrate on a social media platform that is relative and
appropriate for the sort of content you will be posting and the audience you are trying
to reach.
Instagram is the preferred choice for most influencers at this time. 
Make sure your bio is compelling and clear. It should entice people to want to know
more about you.
Engage with your audience and post on a regular basis.
Get information your audience can readily use so that you can be sure you provide
good value.
Use hashtags and make sure they are relevant. 
Post content that is true to your brand and that you are proud of. 
Connect with other like-minded influencers by guest posting, re-tweeting, commenting
on their content, and tagging them. 

You will want to know how much you should charge for your service.

While it can seem strange putting a price on our services, it is important to give some
serious consideration to how much your services are worth.

You can do some research online to see what other people are earning for the same sort of
service that you provide.
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If you belong to an influencer agency you may put in bids for certain jobs you want to take
one.

Remember, you can always negotiate prices with each business you build a relationship
with.

However, researching before-hand will ensure you do not jump into discussions at a
disadvantage. 

Influencer pricing typically varies greatly and takes into
account:

The number of followers and fans the influencer has
The amount of engagement their posts receive
The relevance of the advertisement with their brand and following
The number of posts
The type of post (image, video, audio, etc.)
The amount of effort provided from the influencer
Where the ad will be promoted (will it just be on the influencer’s account? Will it be
cross-posted or used for other accounts?)

So, is there an actual set rate that influencers charge?

It varies greatly, but most influencers will set their own rates unless they use a platform like 
Tapinfluence or AspireIQ formerly Revfluence – that sets rates for them.

Top Strategies for Instagram Influencers 

There is no denying that Instagram is a social media platform that is booming at the 
moment. In 2021 it grew by 40 percent, and this is a trend that seems to be continuing. This 
presents influencers with an excellent platform for making their mark. However, it also 
means that competition is getting more competitive by the minute.

At present, there are more than 558,000 influencers on Instagram with more than 
15,000,000 followers. 

Therefore, if you want to stand out from the crowd and get your message across, you are 
going to need to have some solid strategies in place. Below, we are going to take a look at 
some of the things you can do in further detail. 

Influencer Strategies to Employ
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Get a creator account – The first step is to get a creator account. There are three 
different types of accounts on Instagram for people to use. A creator account is one, 
and the others are business and personal accounts. Making a creator account is 
recommended because you will find it easier to assess data, meaning you can monitor 
messages with ease and refine your strategy through determining what content is 
most effective. Setting up a creator account is simple to do. Simply go to your Account 
options and then choose a category that reflects what you do. 

Build your profile effectively – The next step you need to take once you have designed a 
creator account is to build your profile. Your account profile is your calling card. It needs to 
sell you and your brand. It needs to tempt people to explore all of the valuable content that 
you have to offer. You do not have a lot of space but there are a number of different things 
that you can do in order to make the most of this space. This includes incorporating contact 
links into your profile. 

Aside from this, it is advisable to include your URL. Make this your Facebook page or another 
social media platform that you are active on. Another option is to include your blog. Aside 
from this, you should enhance your bio too. You are only going to get 150 characters so 
make the most of this.

Register with an influencer marketplace – You are going to need to be as visible as possible 
if you want to start working with companies on brand deals. Registering with an influencer 
marketplace is an effective way of doing this. These platforms are used by marketers to 
search for opt-in content creators who are suitable for the campaigns they have running.

Use hashtags and use them properly – In addition to the advice that has already been 
provided, it is important to use hashtags if you want to be successful on Instagram. 
However, using hashtags is one thing. Y

ou then need to make sure that you use them effectively. This means using relevant 
hashtags. Do not merely use them for the sake of using them! You also need to make sure 
your hashtags are specific. If you go for anything generic, you are going to be in competition 
with too many other posts and so you will struggle to get your voice heard. In addition to 
this, you should keep on trend. Seasonal hashtags work well. Finally, make sure your 
hashtags are knowledgeable. 

Do research online to see what works and what does not work for your niche. 

Make Instagram your own – Last but not least, one of the most critical things you need to do 
in order to be effective is make Instagram your own. 

As mentioned in the introduction, competition is very fierce and so it is imperative that you 
do everything to make your voice heard and stand out from the crowd. There are two things 
you need to keep in mind when making Instagram your own.
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The first is your niche. What makes you stand out from the influencers you are
competing against? What is your personality? What subjects do you cover?

The second thing you need to keep in mind is your audience. This is tied directly to
your subject matter. You will find it a lot easier to create targeted and tailored content
when you have defined your target audience and specialized niche. 

Keep Reading For More Tips on how to get sponsored posts on 
Instagram!

Hopefully, you now have a better understanding of what is entailed when it comes to getting 
hired as an influencer in 2020.

We hope that the information that has been presented above will help you to grow your 
presence online and get paid well for the services that you provide.

There is no denying that this is an exciting industry to be involved in at the moment. 

To learn more how you can monetize and grow your business with social media massively 
without a ton of followers check out my online course HERE. 

7/7

Keep reading to learn how to get sponsorships 
through Instagram next! 

https://socialbuzzhive.com/blog/2018/06/04/how-to-find-a-profitable-niche-for-your-online-business
https://socialbuzzhive.teachable.com/p/home


The Secrets to Getting Sponsored Posts on Instagram
socialbuzzhive.com - All Rights Reserved 

The Best Ways to Get Sponsored Posts on Instagram and
Generate an Income
When you are looking to generate an income working from home, you mustn’t 
underestimate the power of a blogging income when you combine it with social media 
marketing for small business. 

Your Instagram account is part of your social media repertoire, and if you aren’t utilizing 
every feature of Instagram, you’re going to be behind. 

Sponsored posts are becoming more and more popular on Instagram today, and not only 
are they fantastic way to expand your reach to your audience, they’re an excellent way to 1/4
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earn some blogging income. When you rack up a high level of followers for your small 
business, you may be wondering how you can get to that next level and start using 
collaborations and sponsored posts to up the ante.

The question is, how do you actually get sponsored posts? Where do you start? How 
do you approach relevant brands for collaboration when you haven’t done it before? 
It can seem really daunting when you’re just starting out in the Instagram world and 
lining up your social media for small business, but it doesn’t have to be hard!

Below, you’ll find some ways to get to know your potential sponsors and start getting 
your posts sponsored by them.

You Have What They Want

When you are first starting out in getting Instagram followers, you may never think that 
you’ll be in a position to be looking to collaborate your posts. 

So, it can feel like a huge challenge to move into the market among all the influencers out 
there.

It’s important to realize where you fit in the market and where you have a strong visual 
identity. 

Posting regularly has already gained you, followers, so you need to understand that you 
already have what the sponsors want. 

Once you recognize that, you can build your Instagram 
collaborations from the ground up.
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Knowing Your Audience

You already know what your followers need from you; otherwise, you wouldn’t have
followers. However, if you want to gain sponsors, you need to understand them in depth.
This includes everything from location, gender distribution to age, and post-performance on
these demographics.

Knowing all of this will allow you to provide the right content for your audience to enjoy
while providing your niche to brands who want to collaborate with you.

The Right Fit

Choosing your collaborators has to make sense for your business, and you need a media kit 
that showcases your business information in the best possible way. Once you’ve done the 
preparation work, you need to consider who it is you want to work with.

The best place to start is in what you know. 

So, if your content is full of beauty products, approaching influencers in the beauty industry 
makes perfect sense. 

Shout out to the brands that capture your attention can help your audience to see who you 
are influenced by, which then, in turn, attracts the attention of the brand. 3/4
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This shout-out could be your avenue to a conversation with them about collaboration, and
this is your chance to show them what you can offer and how you plan to do it.

Remain Authentic

4/4

One of the most critical steps that you can take in your quest for Instagram sponsorship is 
to stay as authentic as possible. Brands only want to work with those who will be beneficial 
for their business, and that includes you if you’re real about what you post.

Remaining authentic to your followers first is essential so that you don’t look like a “sell out” 
to your audience. The last thing that you want to do is lose followers by posting things that 
don’t fit your personal brand. People follow you for a reason, and you must stay focused on 
that reason. Collaboration doesn’t have to take you away from this, either.

You must remember that brands want to reach your audience, so they need your presence 
as much as you need their sponsorship to make your business shine out in the social media 
world.

Once you’ve been sponsored for some time, you can become an affiliate and earn money by 
selling the products belonging to those brands.

It’s an excellent way to diversify when you’re working from home, and Instagram is the 
perfect platform on which to do that.

Take your time to find the right collaborations for your brand, and don’t sell yourself short. 

Your business is worth something; you just have to believe in it to get those sponsors.

Read on to learn why brands love working with social 
influencers over celebrities!
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Why Brands Want to Work With Social Influencers
socialbuzzhive.com  All Rights Reserved 

Social media influencer marketing as described, is a type of marketing where the focus is 
placed on influential people who have generally built up huge followings on social media 
and therefore hold a certain influence over potential customers. 

These influencers have been shown to have the ability to orient a customer’s buying 
decisions and activities. 

Being a top Influencer on Instagram for instance can and has lead to some very lucrative 
careers for some bloggers who have made quite a decent living with their posts. 

Being a social media influencer is a real career and it takes consistent work. Here is what it 
takes to become a top social media influencer.

Scroll below to view the TOP 16 social media influencer platforms and agencies for 
bloggers and brands to work with.

Social media influencers are usually ordinary people (versus celebrities) who have 
established credibility in a certain industry and gained a large following online thanks to 
their lifestyle or proving to be an expert/authority in a particular niche whether it’s beauty, 
fashion, travel, food, parenting or any subject really.
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Social media influencers have access to a huge audience simply because their followers
listen to every word they say.

Most influencers eventually enter partnerships with various brands and get paid to subtly
promote their products or services.

This is how they earn top dollar on Instagram or YouTube.

I’m sure you’ve heard stories about little 5 year old children on YouTube making millions
reviewing toys.

If they can persuade others to buy that particular brand they are worth a lot of money!

Reasons Brands want to work with social media
influencers 

The top reason is they generate sales. Like the 5 year old child who convinces other 5
year olds that they really and truly need that particular toy, it’s a no brainer. Many
brands are jumping on hiring influencers. They don’t have to pay them the amount
that celebrities command, so it’s a win for them!
They have authority and influence. They’ve built it up with a following and an
audience.
They build relationships with others between their followers and your brand.
They’re expert communicators.
Influencers live in the digital world so they’ve built a knack for digital communication.
They are totally engaged. Their whole job is to connect with their followers and
interact with them. This is really important to brands more than how many people
actually like them. It shows how many people are actually interacting with the
influencers when they talk about the actual brand and is a better indicator of reach
and overall impressions.
They have authority and major influence! Influencers aren’t influencers for nothing.
They know their stuff. 9 out of 10 people make a purchase after reading a review
about a product or services and make a judgement call on it from that social media
statement or blog post.
Influencers are creative. There are millions of influencers across the web. In order to
stand out you’ve got to not only produce large volumes of content but it’s got to be
unique and stand out!
They know their audience. Influencers have a good idea of who their target audience
is and how to best engage with them.
They’re a great value for the money. Especially working with micro influencers who
have a smaller following but still a decent one, companies are making a quick profit on
their campaigns with their help.
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Influencers start the interest in your brand! They start the conversation. Rather than a
company doing it themselves and sounding too ‘salesy’ and tooting their own horn, it
sounds so much more flattering coming from a third party like an influencer.
They drive more traffic. Influencers drive traffic to your companies website and store
so you have more business! That’s the bottom line – they help you convert more leads
and drive more sales.
They give brands access to their target market. Since influencers have a very targeted
following, they will have a loyal following of consumers interested in the topic which is
your market.
They improve your SEO. Influencers drive traffic to your site and social channels and
they also help improve your organic ranking and backlink profile.
They grow your social following so your platforms receive some attention therefore
driving traffic back to your site hence improving your traffic and conversions.

What Does it Take to be a Social Media Influencer?
To be an influencer requires a lot of responsibility, time and commitment. You have to
connect with your audience on a regular consistent basis. Not just when you feel like
it. But the plus side is you get to help people achieve their goals or solve problems,
and receive positive feedback but perhaps at times negative feedback for your work as
well.  It helps to have a tough skin because remember you will be in the public eye.
You get paid to promote things on social media either monetarily or in goods and
services. Sometimes you can get paid quite a large sum of money if it is a truly major
brand.
The job of a social media influencer is rather flexible: you schedule posts according to
the campaign outlines. It’s important to adhere to the rules though.

Lets go over again the steps you need to take:
Find your niche – a field that you’re good at. Whether it’s travelling, beauty, parenthood, 
cooking, or crafts, your blog needs to have a clear direction. Make sure you choose a 
niche where you are an expert – only then your blog will have value.

Create a content strategy for your profile. What exactly do people want to see in your 
blog? How often will you post? Who are the readers of your posts? Answering these 
questions will allow you to create a content strategy for up to 3 months.
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Remember to post regularly. If you make people wait for days between your posts, soon your 
followers will turn their attention to bloggers who regularly deliver new content. Even if you 
can’t be online 24 hours a day and 7 days a week, you can always schedule your posts.

Engage with your audience. 

People love TikTok and Instagram bloggers who are easy to reach. 

Of course, when you have hundreds of thousands of followers, answering every comment 
and direct message is hardly possible. 

But when you’re only getting there, it’s best to be open to your audience.

Promote your blog. You will not get any lucrative deals with brands and other bloggers if no 
one knows who you are. 

In addition to working on growing your audience, you also need to get your blog out there for 
brands and other influencers to see you. 

Participate in forums, group events, themed internet communities, and comment other 
people’s posts to get yourself noticed.

How much do social media influencers get paid?

Blogging and publishing content across social channels can be a hobby for some, and a 
full-time career for others.

Let's go over how much social media influencers can earn...
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Now you know that there are various ways to monetize your passion as an influencer and 
turn it into a profession.

The amount bloggers and influencers get paid for influencer marketing in particular 
depends on several factors, including but not limited to the influencer’s “going rate,” the ask 
in terms of scope of work, the platform on which the influencer is publishing, the 
influencer’s vertical (category or niche), and the influencer’s reach (how many people follow 
or visit the influencer’s site or platform).

Here are some average estimate earnings for bloggers, Instagram influencers, and video 
bloggers (vloggers) broken down by their potential reach:

Bloggers: $50 to $5,000+ per post with amplification on social channels (re-posting
the content across other social platforms). Here are the going rates based on the
blogger’s number of monthly impressions:

10,000 to 50,000 monthly blog impressions: $175 to $250 per post

50,000 to 100,000 monthly blog impressions:  $250 to $500 per post

100,000 to 500,000 monthly blog impressions:  $500 to $1,000 per post

500,000+ monthly blog impressions: $1,000 to $5,000+ per post

Instagram influencers: $75 to $3,000+ per image. Here are the going rates based on
the influencer’s number of followers:

2,000 to 10,000 Instagram followers:  $75 to $250 per image

10,000 to 50,000 Instagram followers: $250 to $500 per image

50,000 to 100,000 Instagram followers:  $500 to $1,000 per image

100,000 to 500,000 Instagram followers:  $1,000 to $3,000 per image

500,000+ Instagram followers: $3,000+ per image

Video influencers: $500 to $5,000+ per video. Here are the going rates based on the
influencer’s number of followers on YouTube:

50,000 to 100,000 channel subscribers: $500 to $1,000 per video

100,000 to 500,000 channel subscribers  $1,000 to $3,000 per video

500,000+ channel subscribers: $3,000 to 5,000+ per video
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Resource – Influencer Marketing for Dummies

So as you can see the rates vary greatly depending upon 
the company, the brand and the influencers forecasted 
ability to make an impact on projected sales.
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5 Top Influencer Marketing Categories 

Influencer marketing is still growing at a rapid pace. This highly profitable industry, where 
brands collaborate with social media personalities, is a concept that’s easy to understand but 
each category is different. 

When you are looking for an influencer who you are going to be able to team up with, there 
are a number of different things you need to consider. Of course, you need to think about the 
number of followers they have, as well as the views and likes they receive. 

However, you also need to consider whether or not they represent your niche or category. 
After all, if you sell cosmetics to the Gen X  generation, you don’t want someone who is going 
to appeal more to an older market. 

It is all about matching the right person; someone who fits in with your brand message and 
appeals to your target consumer base. 

With that being said, below, we are going to take a look at some of the top 5 influencer 
marketing categories for the year ahead. 

Health and fitness

There is only one place to begin in the realm of influencer marketing, and this is with health 
and fitness.

No matter whether you want to follow a keto diet, find a new workout to do on the fly, train for 
a marathon or tri-athalon, or drop a ton of weight after having a baby, you will be able to find 
an appropriate influencer for you in this niche. 
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There are so many different ways health and fitness is covered, and this is something you 
will find across all social media platforms as well.

Top Health Influencers 

Some are focused on providing general tips for a healthy lifestyle, whereas others are more 
specific with their topics and advice, for example, they may solely base their accounts on 
Bikram yoga, Pilates, Ballet Barre or another workout.

Parenting Influencers

Parenting is another popular evergreen influencer marketing category that is going to
 continue to be prominent. 
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Some dads and moms have turned parenting into a full-time social media business.

Top 30 Mommy Bloggers

They are endless products to review, topics of advice to share, as well as loads of tips and 
tricks to make parenting life easier and more fun. 

Parenting influencers also discuss the different failures, successes, and funny stories along 
the way which makes them more relatable to real-life parents. 

Travel Influencers

Next, we have the ultimate world of travel.

If you are someone who dreams about jetting away for weekends and taking exotic
vacations, you have probably already seen a lot of travel influencers on social media.

Travel influencers post stunning and enviable photos and videos of all of the places they
have visited, and they often give their first-hand experiences.

They will tell you all of the best places to eat, frequent and visit, as well as giving you insider
tips and tricks too on where and how to save money, the best times to travel and more. 

Top Travel Instagram Influencers

The best travel social media influencers are able to make you feel like you are there with
them from a single photograph.
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Of course, travel can be broken down into a number of other smaller niches as well, for
example, camping, student, couple or luxury travel. 

Fashion Influencers

Next, we have fashion, which is undoubtedly one of the most popular and most lucrative
areas for influencer marketing today.

Some influencers will focus solely on areas like popular accessories, designer shoes,
jewelry, and athletic clothing.
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Fashion Trend Influencers

These influencers tend to be located on visual platforms, like YouTube, Pinterest and 
Instagram.

Note** Instagram will remain pivotal to Influencer Marketing success.

Instagram is currently the social media site of choice for the younger generation.

They love it’s visual nature and that Instagram has developed tools to make the process for 
influencer marketing easier and more straight forward.

Meta & Instagram Reels will grow in popularity.

 Despite some complaining that Insta is not TikTok, and they miss Instagram's former platform of 
interesting images...

 Influencers and brands will continue to make and upload more Instagram reels specific   
content.

Short videos and stories will have the opportunity to create more content and detailed 
videos.

Bottom line – Brands will continue to utilize videos and cultivate long-term 
relationships with micro and macro influencers. 

Beauty Influencers

Last but not least, we cannot talk about social media influencing without mentioning the mega 
world of beauty.

This is definitely one of the best and most popular influencer industries.

The beauty industry has adopted influencer marketing more feverishly than any other 
industry.
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Celebrity Intelligence delves into the impact that digital talent has had on the beauty
industry in their report Influencing Beauty. 

This is especially the case when it comes to social media platforms that are more visual like
YouTube and Instagram.

Most beautiful influencers and their fan base are women.

However, there are men who are very much accomplished in this domain as well.

Top Male Beauty Bloggers 

Influencers can share reviews, as well as tips and how-to videos.

From nails and skincare to hair care, wigs and makeup; there are beauty influencers that
focus on certain niches while many of them will cover the full spectrum of beauty. 

Hopefully, you now have a better understanding when it comes to the influencer marketing 
categories that are set to be dominant throughout the year ahead.

Nevertheless, as mentioned, if you are going to implement this strategy at your business 
and you want to make sure that it is a success, then it is all about finding the right person.

Let's go over the top social influencer marketing agencies you can connect with. 7/8
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17 Popular Global Influencer Agencies 

These are some of the most well known social media influencer agencies 
around the world that work with both micro-influencers and influencers with 
larger followings. 

They all have separate requirements so check on each website before you 
register so you don't waste time and find the best one suited for your needs! 

• Izea

• Influence.co (what
I use)

• IndaHash

• Tribe

• Influenster

• HypeTap

• OpenInfluence

• Ifluenz

• Shoutcart

• Hypr

• Julius

• TapInfluence

• Famebit

• Revluence

• Neoreach

• Scrunch

• Grapevine

• Find Your Influence

http://app.izea.com/r/3Cmy
https://indahash.com/
https://www.tribegroup.co/
https://www.influenster.com/
https://www.hypetap.com/#top
https://openinfluence.com/
https://www.ifluenz.com/
https://www.shoutcart.com/
https://hyprbrands.com/
https://www.juliusworks.com/
https://www.tapinfluence.com/blog/
https://famebit.com/
https://influence.co/revfluence
https://neoreach.com/
https://scrunch.com/
https://www.grapevinelogic.com/
https://findyourinfluence.com/


Choose an agency that fits in with the niche of your business and fits in with your style and 
goals you wish to accomplish. 

It may take some time to find the right fit but like anything the work you put into finding the right 
match will make all the difference for your success and happiness in the future!! 

Thank you for reading this guide to social media influencer marketing! 

To learn more how to truly skyrocket and make money through your 
social media platforms even without a ton of followers, get lifetime 
access to the complete social media course for a creative, profitable 
career today. 
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